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Figure 2.3 A SWOT matrix
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Back to Business Generation Model Canvas
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Porters Value Chain
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Figure 2.4 The BCG matrix
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PESTEL — analysere ydre faktorer

* Political

* Economicm

* Socio-cultural
* Technological
* Evironmental

* Legal



Balanced Business Scorecard

* Customer perspective
* Internal business perspective

* Employee perspective



